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INTRO

#LiquidExpo is an innovative “Liquid art” exhibition that celebrates the fluidity of contemporary 
culture. When I say “liquid Art” I mean all art in audiovisual format. To create this expression was 
inspired by the Polish sociologist and philosopher Zygmunt Bauman who in his works addresses the 

theme of liquid modernity.

Our mission is to connect emerging and talented artists with a global audience through immersive, 
interactive experiences. We aim to leverage cutting-edge technology to create unique and engaging 
exhibitions that transcend traditional boundaries

INSTITUTIONAL PRESENTATION

https://youtu.be/YBvUizYyHZE?si=jRmjVhohHu2MMGiX

OUR ARTISTS

Argentina Fashion Photographer (Vorfas)

Jul 30, 2024

https://youtu.be/YBvUizYyHZE?si=jRmjVhohHu2MMGiX


https://www.youtube.com/shorts/NFwJrTgCHUY

https://www.youtube.com/watch?v=JU8K4c74Y4w

English Paul David (AI Artist)

https://www.youtube.com/watch?v=-Nogddg2sco

https://www.youtube.com/watch?v=zP8jdUSZXo8

Turquish Sila Sehrazat Yücel (AI Artist)

https://www.youtube.com/shorts/G1ZTD2_cqcI

https://www.youtube.com/watch?v=PC9ESYytb-w&t=16s

Brazilian Rafael SURIANI

https://youtube.com/shorts/HtTotiC-Ye8?si=2Hz793DyBv5PU_Fu

https://youtu.be/fKScQaX4KSI?si=QmEbbyHBRXyIWHdS

Indian Shashiz (Digital Art)

https://youtube.com/shorts/D-klYzldR9s?si=a4RuValJkFJYqehp

MARKET POTENTIAL

The digital art market and virtual exhibitions are experiencing rapid growth, driven by increasing 
demand for online and hybrid experiences. According to recent market studies, the global online art 

market is expected to reach $13,5 billion by 2024. With #LiquidExpo, we are positioning ourselves to 
capitalize on this trend by offering a distinctive and appealing product to a broad audience. Our 
platform not only democratizes access to contemporary art but also fosters a deeper connection 

between artists and art enthusiasts.

https://www.youtube.com/shorts/NFwJrTgCHUY
https://www.youtube.com/watch?v=JU8K4c74Y4w
https://www.youtube.com/watch?v=-Nogddg2sco
https://www.youtube.com/watch?v=zP8jdUSZXo8
https://www.youtube.com/shorts/G1ZTD2_cqcI
https://www.youtube.com/watch?v=PC9ESYytb-w&t=16s
https://youtube.com/shorts/HtTotiC-Ye8?si=2Hz793DyBv5PU_Fu
https://youtu.be/fKScQaX4KSI?si=QmEbbyHBRXyIWHdS
https://youtube.com/shorts/D-klYzldR9s?si=a4RuValJkFJYqehp


BUSINESS MODEL

Our business model includes multiple revenue streams designed for scalability and sustainability. The 

idea is to generate revenue through virtual ticket sales, commissions on art sales, partnerships with 
brands and sponsors, and exclusive content for subscribers. By continually adding new technology 
features and moving forward with technology developments in our exhibitions, we ensure continued 

engagement and growth.

FUNDRAISING PLAN

To support the development and expansion of #LiquidExpo, we will seek seed funding from angel 
investors and potentially Own resources.

We intend to seek sponsorship from large corporations and cultural institutions interested in 
associating their brands with innovation, fighting for the democratization of art.

We also intend to seek government grants.

Our goal is to partner with technology companies like you and with logistics and production teams to 
help us structure the cost of our operations.

REFERENCES 

#LiquidExpo envisions a robust and scalable cloud-based platform, ensuring performance and 

security for all users. By implementing AR and AI technologies, we can enhance the interactivity and 
engagement of our exhibitions, providing visitors with unprecedented ways to interact with artwork. 

We would like to prioritize data security and scalability to accommodate our growing user base

https://www.instagram.com/reel/C6M5BslOVtT/?igsh=bzhwYTY0c3E3aW10

https://www.instagram.com/reel/C6M5BslOVtT/?igsh=bzhwYTY0c3E3aW10

https://www.instagram.com/reel/C6M5BslOVtT/?igsh=bzhwYTY0c3E3aW10
https://www.instagram.com/reel/C6M5BslOVtT/?igsh=bzhwYTY0c3E3aW10


TRANSITIONING TO THE METAVERSE

I understand that the path to reaching the metaverse comprises several phases and therefore it is a 
long-term target, but the intention is to be prepared to be pioneers when the right time comes.

Before transitioning to the metaverse, #LiquidExpo could be expressed and showcased using a variety 
of technologies that enhance the artistic experience. One key technology is Augmented Reality (AR). 

The development of an AR app would allow users to interact with artworks through their smartphones 
or tablets, enabling virtual gallery tours, interactive displays, and augmented content layered over 
physical spaces. Additionally, WebAR technology can deliver AR experiences directly through web 

browsers, making it more accessible without the need for app downloads.

Doing some research, I found that Virtual Reality (VR) is another powerful tool. Creating immersive 
VR experiences allows users to explore virtual galleries and exhibits using VR headsets such as 
Oculus Rift, HTC Vive, or PlayStation VR. Additionally, 360-degree video production of exhibits can 

be viewed on VR headsets or through platforms such as YouTube and Facebook, providing a wider 
reach.

Mixed reality (MR) devices such as HoloLens and Magic Leap blend the physical and digital worlds, 
allowing users to interact with holographic art installations in real-world environments. This enhances 

the immersive experience and bridges the gap between physical and virtual art.

Interactive installations also play a crucial role. Projection mapping can create large-scale interactive 
art installations on buildings, walls or objects, transforming physical spaces into dynamic visual 
experiences. Additionally, setting up touchscreens or interactive kiosks in physical exhibition venues 

allows visitors to engage with digital content, explore information about artists and interact with virtual 
exhibits.

Online platforms and virtual galleries are essential to reach a global audience. Using platforms such as 
Artsteps, Kunstmatrix or Mozilla Hubs, we can create 3D virtual galleries where users can browse 

and explore online exhibitions. Leveraging social media platforms (Instagram, Facebook, TikTok) and 
the #LiquidExpo website helps to showcase digital art, host live streams and engage with audiences 
through interactive posts and stories.



Digital art and NFTs offer new opportunities. Minting and selling digital art as NFTs on platforms such 
as OpenSea, Rarible or Foundation creates new revenue streams and increases exposure for artists. 
Additionally, using blockchain technology ensures the provenance and authenticity of digital artworks, 

increasing trust and value.

Interactive web experiences are another vital aspect. Developing a highly interactive and visually 

appealing website that features virtual tours, artist interviews and interactive artworks can captivate 
visitors.

Hybrid exhibitions combine physical and digital integration. Pop-up exhibitions in different locations, 
using portable technology such as tablets and projectors, create immersive and interactive art 

experiences. Additionally, physical exhibitions can integrate digital elements such as QR codes that 
link to online content, AR-enhanced artworks, and live-streamed events.

Artificial intelligence (AI) offers innovative possibilities. Collaborating with AI artists or using AI 
tools to create unique artworks explores the intersection of art and technology. Additionally, using AI 

to provide personalized art recommendations and interactive experiences based on user preferences 
and behavior increases user engagement.

By leveraging these technologies, #LiquidExpo can create a multifaceted and immersive art 
experience that bridges the physical and digital worlds, attracting a diverse and global audience.

IMPLEMENTATION OF #LiquidExpo ON METAVERSE

#LiquidExpo could create fully immersive virtual galleries where users can experience art 
exhibitions as if they were walking through a physical space. Utilizing VR and AR technologies, 
these galleries would allow users to interact with artworks in three dimensions, providing a deeper 

connection and understanding of each piece. Users could explore details, listen to audio guides, 
musician tracks and even attend live artist talks or guided tours within the virtual space.

Interactive installations would be a highlight, allowing visitors to engage with digital art in ways that are 
not possible in the physical world. For example, artworks could change and evolve based on user 

interactions, creating a dynamic and ever-changing exhibition. This could include virtual reality 
sculptures that visitors can walk through or augmented reality experiences where digital elements are 

overlaid on the real world.



#LiquidExpo could host virtual art fairs and auctions within the Metaverse, providing artists and 

collectors from around the world with a platform to exhibit and acquire works. These events could 
feature real-time bidding, networking opportunities, and virtual booths where artists can showcase 

their portfolios. This would democratize access to art events, allowing a global audience to participate 
without geographic restrictions.

Creating collaborative spaces where artists can work together in real time, regardless of their 
physical locations, would foster creativity and innovation. These virtual studios could be equipped with 

digital tools to create art, host workshops, and conduct art classes. This not only broadens the scope 
for creative collaborations but also provides educational opportunities for aspiring artists.

Integrating NFTs would allow artists to sell their digital artworks securely, ensuring provenance 
and ownership. #LiquidExpo can facilitate the creation, display, and sale of NFTs within the Metaverse, 
offering a seamless experience for creators and collectors. Virtual galleries can showcase NFT art 

that visitors can purchase directly on the platform.

Creating social spaces where art lovers can meet, discuss, and share their experiences would 
increase community engagement. Virtual lounges, cafes, and discussion forums within the Metaverse 
would allow for spontaneous interactions and networking, fostering a sense of community among the 

#LiquidExpo audience.

Users would be able to personalize their experiences by creating avatars, customizing their virtual 
spaces, and curating their own virtual collections. This level of personalization would make the 
Metaverse experience unique to each visitor, encouraging repeat visits and deeper engagement with 

the platform.

By leveraging the Metaverse, #LiquidExpo could reach a global audience, breaking down geographic 
barriers and making art accessible to everyone. This inclusivity would attract a diverse range of 
attendees and create a vibrant, international art community.

In this ultimate scenario, #LiquidExpo’s presence in the Metaverse would not only enhance the way art 

is experienced and consumed, but would also redefine the boundaries of creative expression and 
community building in the digital age.

CONCLUSION 



In conclusion, #LiquidExpo represents a unique opportunity to innovate in the contemporary art 

market by combining art and technology in groundbreaking ways. I am enthusiastic about the 
potential of this project and am eager to collaborate with IT professionals like yourself who can bring 

valuable insights and help turn this vision into reality. 

 

Reach Out
For questions, comments, or suggestions, email the team at Liquidexpo@icloud.com. 

"The future belongs to those who believe in the beauty of
their dreams"


